




Visual Identity

The design of Gambu Farming's visual identity aims to create modern 
communication aligned with agribusiness trends, while maintaining simplicity 
and functionality. It must reflect the company's values: ethics, commitment to 
the producer, innovation and passion for the field.











As a sub-logo Gambu Foods logo is designed to shine on commercial store 
shelves, representing quality and trust. Every product proudly carries the 
mark of excellence with the tagline: “Product of Gambu Farming.”







The design of Gambu Farming draws inspiration and key elements from 
DLULEMNYANGO Farming Co-Op. This intentional connection between the two 
institutions is rooted in the desire to establish a visual and conceptual link, 
reinforcing a sense of unity, shared values, and mutual purpose.

By integrating familiar elements from DLULEMNYANGO Farming Co-Op, Gambu 
Farming positions itself as part of a broader ecosystem of agricultural excellence, 
collaboration, and sustainability. This approach not only honors the legacy and 
trust associated with DLULEMNYANGO but also signals to stakeholders that 
Gambu Farming builds on a solid foundation of expertise, innovation, and 
community-centric practices.

The shared design elements communicate:

Continuity: A seamless transition and alignment between the two institutions.
Collaboration: A symbol of partnership, shared resources, and a unified mission.
Credibility: Leveraging the established reputation of DLULEMNYANGO to instill 
trust and confidence in Gambu Farming.
This design strategy ensures that while Gambu Farming asserts its unique 
identity, it remains visually and conceptually tied to a larger narrative of agricul-
tural empowerment and progress, creating a powerful and cohesive brand story.












