


Visual Treatment

The stylescape demonstrates how a brand will look and feel. It's a collection of brand assets - colors, typography, images, language tone, design elements etc. -
combined together to provide an overall visual aesthetic of a brand.

- Old money, The reason why we went for a logo mark is

- Mature, because the name itself is catchy and

- Slick, memorable so, when combined with strong - Confidence - Trust

- Expensive, typography, the logo helps create strong brand - Success - Secure
- Old school, recognition. - Inviting - Loyalty

- Trustworthy - Sociability - Competence




Logo Design Breakdown

The reason CGS is in orange
is to create a contrast and
make the letters standout
from the rest. The arrow mark represents
moving up or moving
forward

r . Montserrat Font
—  Used a san serif font for its
clarity, legibility, and
simplicity.
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